The history of user modelling, personalisation and recommender systems is, in large part, a web-tale: a story of sites and services learning about users, in order to provide more tailored online experiences. The rapid rise of mobile computing, combined with wearable sensors, has begun to shift the potential for personalisation, from the virtual world of the web, to the physical world in which we live, work, and play.
RunKeeper, MapMyRun, to name just a few -most focus on helping users to track and share their activities, but stop short when it comes to more proactivitely supporting runners as they train and compete. For example, the opportunity exists to automatically create more personalised training programmes that better suit a runner's lifestyle, tness goals, and ability; plans that can automaticaly adapt to a user's evolving preferences and changing tness levels. And, as race day approaches, runners can bene t from improved performance predictors, which not only suggest a challenging but achievable nish-time, but that also provide runners with a pacing-plan to help them achieve this time on the day. As the saying goes, few plans survive rst contact with the enemy, and marathon pacing plans are no di erent. Hence runners also require improved in-race feedback and a plan that automatically adjusts to the conditions on the day.
These are just a few examples that harness ideas from user modelling, personalisation, and recommender systems, but apply them in an exercise context, rather than more conventional online settings. At the same time, the features of physical exercise, and the complex lives of users, introduce a range of new challenges to be solved by our community. As a result there is much that the user modelling and personalisation community can bring to the world of personal tness and performance, but there is also much that the personal tness community can bring to user modelling and personalisation research. Perhaps together, these communities have the potential to help address some of society's most signi cant challenges by helping people to live happier, healthier, more active lives.
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